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SOCIAL MEDIA
Advertising .
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How to take your social media program to the next
level.

PRESENTED BY: MICHAEL REYNOLDS
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About Michael:
+ President / CEO of SpinWeb

» Cellist
- Sushi connoisseur

» Tennis player

+ Marketing/tech nerd
* WWW.Spinweb.net

+ @michaelreynolds
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== Social Media Statistics

According to Edison Research:

* 56% of Americans have a social media profile

* 55% of Americans 45-54 have a social media profile

» 22% of Americans use social media several times/day

* 64% of American say social media influences
purchase behavior
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" Most Social Media Tactics

What You've Been Told

» Post something a few times a week
» Post images for engagement ,,,..,,;,,%5,,,.“'“
* Start conversations e iener

f_a:l:l: ..'""’“Zaﬁnn%f_é”ﬁ — ;_5_’-'_}‘:?@__
- Encourage engagement through  =follow=lIKE--fix:
questions e e

« Social media is “free” s Wb
» Boost posts for more reach
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" Tactics Focused on Revenue

A Business-centric Strategy:.

» Understand how to target the right people

» How to tie campaigns to inbound marketing

* Integrate social media with your website traffic
» Track results and lead acquisition cost

@ sPINWEB

Inbound Marketing ' Website Design ' App Development



“ Inbound Marketing

Social Media

Content Marketing

Workflows / Segmentation Email campaigns

Lead scoring CRM integration

Sale Sale
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" Inbound Marketing

ATTRACT CONVERT

= - -~
’ -
’ .
1 []
. .
. r
~- o
Blog Forms

Keywords Calls-to-Action
Social Media

Leads ’ ’ ’ Customers ’ ’ ’ Promoters
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Linked m Campaign Manager

1
Create Ad Campaign

What type of campaign would you like to create?

If you need another option, explore our full range of marketing solutions products

Create an ad

Reach a targeted audience with ads
featuring text, images, or video

Name this campaign

Which company is this campaign for?

You need a Company Page to sponsor updates. If you don't see the right Company Page

you want 1o sponsor updates with

SpinWeb Internet Media 2

SpinWeb (Admin)» Unkedin Home - Contact Unkedin - Help

",

or Sponsor content

Sponsor existing or new content to reach a
wider audlence

Select a language for this campaign

English -

n the dropdown below, create a new business account for the company
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= Sponsor Content

AIG + Sponsored
You asked, we answered: What you need to know about healthcare reform and why it matters.

TR Document *+ How will you and your family be affected by
= ' the Patient Protection and Affordable Care Act in 2014?

+ Follow AIG - Like (147) - Comment (39) - Share - 28d ago
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" Targeting the Right People

Create Ad Campaign Targeting Campaign Options

Who's the audience for this campaign?

e  mawee

a8 53,859 Linkedin Members
. : By name
* By category (industry, company size) ~ Q Location: United States
REENS TS0 SISOSRERSE . o industry: isurance
_ . Company Size: 51-200 employees, 201-500
TR e Cove | S E
M Job Seniority: CXO, Director, Owner,
[ D o D g
@ Job Title High Tech b () Verturo Capna Audience Expansion sevA @ : Enabled
. Logal »  Equty
Manutacturing » [ Banking
y -
Medical » | Accounting
Close
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" LinkedIln Best Practices

Use LinkedIn For:

» Getting articles, videos, reports in front of people
» Test variations to see what works best

* Drive traffic to your website*

» B2B/B2C targeting

* Very detailed buyer persona targeting

*(We will use this later)
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" Facebook Business Manager

Emall or Phone Password

I T -

facebook for business

Overview How it works FAQ

g Business Manager

Manage your ad accounts, Pages,
apps and the people who work on

i

them

Everything in one place Work faster and better Increased control

Manage all of your Facebook business assets like Pages, ad Reduce the time it takes to set up and Clearly see who has access to your
accounts and apps, and let people work on them without manage your assets so you can focus business assets, and remove or change
sharing login details. on your business. their permissions.
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"= Facebook Business Manager

n = Ads Manager
Account: SpinWed (1418112468443591) v
9' m: Splnww Sesech «~ Fillers Lifetine ~
Spent Last 7 Days: $449.81 . Start Tracking Conversions
(=) Track aea 10 S20CHGC ACIONE O YOt WabSLS
s10000  $79.81 $63.70 $86.99 $56.00 $76.42 $55.01 =) mrmm m o
o 1 H mn B b B o= ==
o~ 82 59 s 55 5% Tooay 1005 >
Al Campaigns v + Create Campaign Columns: Performance v Breakdown v Export v
Campaign Name Delivery O - Results Reach Cost Amount Spent Enas
@  Cocks 10 SEO Ausit Post (Exnc / Marketing Personas) o At 1054 43008 $241 $2.54527 Ongong
Webste Olcks Por Wobate Olick
@  Oftfer Promo - Comporate Website Solf-audit Ki (webshe audence) * Active 219 8,167 §528 5115646 Ongong
Corversicrs Per Corversion
@ SerRado Promo - 105 Users o Active 02 16,058 $182 S04 Cngong
Wobste Olcis Por Wodste Clck
@ Ampified Post "How Seting "No Moeting Days” is the Utimate C... * Active 224 10,484 $1.M $384.05 Ongong
Weotate Cichs Por Wetate Cick
@  Ampined Post “The Business Professiona’s Gude 1o Calendar ... o Active a0 10075 $192 S Cngong
Weooste Chcis Por Wobtste Cick
@ Ampified Post "5 Steps 1 Avoiding the Dangers of Uniconsed W.... * Active 210 7,762 $1.81 $380.45 Ongong
Wetate Cicha Por Webate Cick
@ Ampined Post "3 Greart Examples of Criss Management on Sod.., o Active " S84 2w e Ongong
Wooste Clcks Per Wooste Ok
@ Ampified Post: "Busting the "Duplicase Coment” Myh of SEO° * Active 83 2514 $34¢  S28519 Ongoing
Webate Chcka Peor Webate Cick
Results from 89 Campaigns 4 - - - -
Exchuding deleted Pecpie Yotal Spert
Report a Problem
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O SpinWeb 0 SpinWeb

Learn how to become an email ninja! It will change your life. Inbound marketing and sales strategy in a format that's not boring.

SpinRadio Every Friday

Every Friday at 10am Eastern LIVE we discuss inbound marketing and sales
strategy 10 help you move the needie in your business. We take questions from
listeners via Twitter and email. Listen in!

Drowning In Email?
Is your emall inbox overflowing? Do you feel hopelessly overwheimed by the
amount of email you are dealing with at work? Attend this free webinar 10 learn how

to become an email ninja with Inbox Zero,
Sign Up Learn More

() sSPINWEB

Inbound Marketing ' Website Design ’ App Development



" Facebook Demographics

Choose Your Audience Leamn More About Targeting
Location: (7 [unted States | Audience
© Country
© CountyRegon 2,000 pecpe
© Town/City s who lve n the United States
@ Post code » who ve n postcode 01501
= who are in the category Technology Early
(01501 %) | | e

Age: 17| 13[o] - Nomax [w] [7] Require exact age match (7]

Gender: (7] @ Al
©) Men
) Women

Precise Interests: (7] [ nter an nterest. .

»
Business/technology 1 » | | [ Owners of Old Computers
Ethnic » [ Personal Fnance
Events » [7] Real estate
Famiy status » [ science/Technology
Interests » [ small busness onners
Moble Users (A1) v [V] Technology Early Adopters
Mobie Users (Androd) »

| Mobie Users (105) p L=

@ sPINWEB

Inbound Marketing ' Website Design : App Development



" Facebook Custom Audiences

Audiences
Ad Account: 1418112468440501 (USD)
= Filters  Customize Columns +  Create Ad  Actions Search by name Q
Name Type Source Size Avallabliny Date Created s
Anyone Who Has Viewed SpinRadio Custom Audencs Websine 100 Reagy 0172672015
Last updated 02082015 27am
People Who Have Registered for Social Media Secrets Webinar Custom Audience Website 60 Ready 0172672015
Last updated 02082015 24am
Non-profit Interests But Not Yet Viewed Funding Guide Custom
Website viskors who have expreased interest in non-profit conent but have not Ausonce Webeke 100 L“M 2082015 2.1{12/20!6
Viewed App Development Content But Not App Planning Guide Custom Audience Wobsite 100 Ready 121972014
- Website vishors who have viewed content about app development but have Last updated 020672015 &18am
Viewed App Development Content Custom Audencs Website 100 Reagy 12192014
Website vishors who have viewed content about app development. Last updated 020672015 &16am
All Visitors That Have Not Seen Inbox Zero Custom Audience Website 15600 Ready 12/168/2014
Al website visitors that have not viewed the inbox Zero webinar landing page. Last updated 020872015 9:23am
All Visitors That Have Not Seen Website Audit Kit Custom Audiencs Websne 15600 Reagy 1271072014
Al webate visitors that have been to the site but have not yet seen the Last updated 02082015 &:03pm
Viewed Comact Page But Did Not Submit Custom Audience Website 80 Ready 12/0672014
Visiors who view our contact page Dot cid not subenit it, Last updated 02042015 1231pm
Viewed Inbound Marketing Content Custom Audience Website 900 Ready 120672014
Wat falors who v d Inbound markating related content Last updiated 02082015 12:14pm
Viewed SEO Content Custom Audience Wobsite 2,100 Ready 120672014
o People who have viewed any SEO-related content on our websie Last updated 020872015 12:12pm
All Visitors to SpinWeb.net Custom Audence Website 16500 Reagy 10152014
Last updated 02082015 1:33pm
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" Facebook Custom Audiences

Create a Custom Audience

Choose the type of audience you want to create on Facebook.

This process Is secure and the details about your customers will be kept private.

Customer List

Match emalls, phone numbers, Facebook user IDs or mobile advertiser IDs to
people on Facebook

@ Website Traffic
Create a list of people who visit your website or view specific web pages
<

App Activity
’ Create a list of people who have taken a specific action in your app or game
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" Facebook Custom Audiences

Edit All Visitors to SpinWeb.net

Websitetraffic @ Anyone who visits your website

Include people who visit any page on the following domains (optional).

Choose a website domain Browse

inthelast @ 180  days

Audience Name  All Visitors 10 SpinWeb.net
Add a description

Cancel Update Audience
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" Facebook Custom Audiences

Edit Viewed SEO Content

Websitetraffic @ People who visit specific web pages

Include people who visit any web page that meets the following rules.
URL contains « Add URL keywords

Inthe last @ 180  days

Audience Name Viewed SEO Content

Description People who have viewed any SEO-related content on our website

Cancel Update Audience
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" Facebook Custom Audiences

Edit All Visitors That Have Not Seen Website Audit Kit

Website traffic @ People visiting specific web pages but not others

Include people who visit any web page that meets the following rules.
URL contains v Add URL keywords

Exclude people who visit any web page that meets the following rules.
URL contains v | corporate-website-self-audit-kit x

Add URL keywords

180  days

All Visitors That Have Not Seen Website Audit Kit

All website visitors that have been to the site but have not yet seen the corporate
website self-audit kit.

Cancel RYLEICEUGIELTE

. EEEEEIEEO N e S
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" Facebook Custom Audiences

Edit Viewed Contact Page But Did Not Submit

Website traffic @  People visiting specific web pages but not others

Include people who visit any web page that meets the following rules.
URL contains v  work-with-us x | |Add URL keywords

Exclude people who visit any web page that meets the following rules.
URL contains v  contact-thank-you » | Add URL keywords

Inthelast@® 30 days

Audience Name Viewed Contact Page But Did Not Submit

Description  \nsitors who view our contact page but did not submit it

Cancel Update Audience

@ sPINWEB

Inbound Marketing : Website Design : App Development



" Lookalike Audiences

Create Lookalike Audience

Reach new people who are similar to an audience you care about. Select a source and
a country below, then choose an optimization.

Source Ay visitors to Spinweb.net

Country ' ynited States (US)|

Size 2.1M () 21.1M

Size range is based on the total audience in the country you choose. Smaller
audiences most closely match your source audience. Creating a larger audience
increases your potential reach, but reduces the level of similarity to your source.

e

@ sPINWEB

Inbound Marketing . Website Design . App Development



= Conversion Tracking

F1/ spinweb SpinWeb michael.b.reynolds@gmail.com

[f2 Ads Manager Conversion Tracking
Account Pixel Name Category Sharing Activity O Status Last Verified Actions
SpinWeb ¥

Webinar Registrations Reai Acti 02/08/2015 :
ﬂ Create an Ad I HOXIBNNING180 s | = \——/\/‘ . 10:53am Actions v
IEI Campaigns
Offer Download Leads - 02/09/2015 -
o ~
. Reports ID: 6020040949760 e \'——\/ e 12200m  ACtions ¥

44 Audience Insights

Settings Contact Form Leads . 02/06/2015 .
(&7 Billing ID: 6023207240160 e - W_ ® Inactive 1020am Actions v

%> Conversion Tracki...
@ Power Editor

] Account History

A1 Audiences

p Help Center

[ Advertiser Support
‘ App Ads Helper

Search your ads

Report a Problem
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= Conversion Tracking

n v SpinWeb SpinWeb michael.b_reynolds@gmall.com
I3 Ads Manager Home Campalgn Ad Set How does this page wor [V IIYT]
All Campaigns * Inbox Zero Webinar * Inbox Zero Webinar
EER— STATUS DELIVERY SPENT TODAY LIFETIME SPENT END DATE
Spinweb ¥ al [ | @) o Completed $0.00 $305.48 of 5350.00 Jan 14 »
%4 Create an Ad
2 Campaigns 2 CONVERSIONS REACH FREQUENCY TOTAL SPENT AVG. COST PER CONVERSION December 18, 2014 - January 14, 2015 v
of
I Reports 23 3,602 7.97 $305.48 $13.28
4s) Audience Insights
m Settings == Website Conversions
[ Billing 3
% Conversion Tracking
@& Power Editor 2
[ Account History
Ls) Audiences 1
B3 Help Center .
19 20 21 2 23 24 25 22 27 28 20 30 9 2 03 04 05 08 O 08 09 ) 1 2 13 14
[ Advertiser Support .
0eC JAN
N Aop Ads Helper
| All Except Deleted ¥ | £t Ads ~ | View Report | View History GResults 4 | b
Search your ads -
| O | status? | Ad? | Delivery ? | Resuts?| Cost?| Reach?| Frequency? Clicks?| Click-Through Rate’  Spent Today | Total S|
go.spinweb.net/inbox- $8.89
zero-webinar - @ Not Delivering 4 . )
() Website Conversions - Ad Set Completed Conversions CW“"; 1.880 1.73 16 0.492% $0.00 2
image S
go.spinweb.net/inbox~ $17.35
— zero-webinar - © Not Delivering 2 - .
‘) Website Conversions - Ad Set Completed ~ Comversions :; UL e - L R -
Image 6
go.spinweb, net/inbox-
— a— zero-webinar - @ Nat Deliverina 3 $11.82 PR, . . PR Report a Problem -
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Nina Foster

nina.foster @realestate.com

Subscribe Submit
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" Lead Ads

Jonl Hogan, Cathy Simmons and 3 other people recently liked your link:
"Take ownership of your cash flow..."

ol @ Indiana Retired Teachers Association
“wwr— Written by Michasl Reynokis (7] - May 4 at 426pm - &

Take ownership of your cash flow planning during your retirement years.
This presentation is specifically designed for Indiana educators.

Retirement Cash Flow Planning for Indiana Educators

(FREE Webcast)
Join us May 11 &1 4:30pm for & webcast that will halp you demonstrate how to...
Sign Up

WWW.HETIREDTEACHERS ORG

e

oo

o Like B Comment -
@ Joni Hogan, Cathy Simmons and 28 others Chronological ™
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" Lead Ads

/ FB Lead Ad -> GTW (Cash Flow Planning)

Account: Indiana Retired Teachers Ass... v

Account: Indiana Retired Teachers Association o TRIGGER
&- Campaign: Webcast - Retirement Cash Flow Planning (Lead Ad) n 1. New Lead A

#) Pert . ar K1 Facebook Lead Ads
" ormance Demographics lacement

4% New Lead
1 41 Results: Leads (Form 38 Cost Result 0.56% Result Rate
Results: Leads (Form) ) & e ’ & Facebook Lead Ads Account #1
4,129 = Edit Options
Poopie Reachad
Amount Spent
Custom May 4 May 5 May & May 7 May 8 May 9 +
Q ACTION
i A
Ad Sets in this Campaign v |+ Create Ad Set . 2. Create Registrant
Ad Set Name Delivery O - Results Reach Cost @& GoToWebinar
@) Webcast - Resrement Cash Flow Planning (Lead Ad) ® Acwve a1 4,125 $338 # Create Registrant
Webcast - Resrement Cash Flow Planning (Lead Ad) 1 Approved Loads (Form) Por Load (F...
Results from 1 Ad Set o 4128 s238 & GoToWebinar Account #1

Lasds (Form) Pecpie Por Load (F —
= Edit Template

A Testthis Step
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" Facebook Best Practices

Use Facebook For:

» Getting articles, videos, reports in front of people

» Test variations to see what works best

» Drive traffic to your website

» B2B and B2C targeting

» Moderately detailed buyer persona targeting (mostly
focused on consumer)

» Growing a list or registrations (Lead Ads)

» Very mature re-marketing platform
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" Twitter Ad Platform

All campaigns - sEoon

Across all funding sowrces

Try quick promote - an easier way to get your best Tweets in front of more users. Visit your Tweet activity dashboard to get started.

All objectives v Launched campaigns v

i= Campaigns 112K 885 $566.36 291
IMPRESSIONS ENGAGEMENTS SPEND CONVERSIONS
= Tweets
n Aan
¢ Locations
d'? Demographics
Jan 4 Jan 11 Jan 18 Jan 25 Feb 1
Summary Engagements Spend Conversions Filter campaigns by name
Tweet Eng.
Name Start End Spend  Impressions Engagements () Rate
| All campailgns - - $566.36 112,462

@ This year v

Feb B8

8.0K

6.0K

4.0

2.0K
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" Twitter Ad

W Ads

Campalgns v

Website Self-audit Kit -

WEBSITE CLICKS OR CONVERSIONS

(@  Wish you had a ready-made toolbox Lo
10 help you audit your organization's 19 characters remaining
website? Look no further.
0]
WEBSITE CARD
Lot B vmatis s
Waebsite URL # Select card
nttp//go.spinweb.net/corporate-we

~

Headine (50 characters remaining)
Download the Kit Now

Select a call to action.

Read more

Card name {not visibie 10 users)

| Website Seif-audit Kt

e v [

Creative

Starts now, runs continuously

Currently promoted

YOU Neea a srrategy 1or #SEU ! LIsten 10
yesterday's #SpinRadio to find out how:
hubs.ly/yOv_sS0

SpinWeb Gsprwen 6 Feb, 11:05 AM
Get the inside info on how to structure
#SocialMedia ads and #track the
effectiveness of your campaigns next
week: hubs.ly/yOvSCn0

SpinWeb Gsprwen 6 Feb, 10:53 AM
Shout out to one of our clients,
BMasterSuites #Corporate #Housing
hubs. ly/yOVTI60 #SpinRadio

SpinWeb Gup et 6 Feb, 10:48 AM

“Why does my competitor rank higher
than me?" #SpinRadio hubs.ly/yOvTpx0

SpinWeb asprwen 6 Feb, 10:47 AM
The 40th anniversary special of @nbcsnl
is next week! hubs.ly/yOvTnS0
#SpinRadio

ﬂ SpinWeb @sp et 6 Feb, 10:46 AM
® Lafayette spending S26K on #website
redesign hubs.ly/yOvTnpO by @WLFI
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= Twitter Ad Targeting

YW Ads Campaigns v

|7

|7

Website Self-audit Kit -

WEBSITE CLICKS OR CONVERSIONS - 7 Starts now, runs continuously ~

No locations set TOTAL BUDGET DAILY BUDGET
No Tweets selected None - Not set -
Targeting

Select locations

\‘ Indianapolis ] or  Import multiple locations

Metro area incdianapaiis IN, USA

Postal code 46221, IN, USA

46214, IN, USA

46225, IN, USA

46216, IN, USA

Select devices, platforms, and carriers

Select additional targeting criteria.

Users falling into any of the catagories below wil be 1argeted.
+ Add keywords

+ Add followers

MAXIMUM BID
Automatic -

TARGETING SUMMARY
Any gender

AND Any languages

ano On all platforms

Ao On all carmiers

WITH ADS SHOWN IN
- Users' timelines
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YW Ads Campaigns v

Browse tailored audiences
From web € Al from wed

audiences like audiences from Otfor Downicad / Webinar

uploaded lists or mobile app events. Registration Complation (Audience
00 small)
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= Twitter Ad Targeting

TARGETING SUMMAR'
) In 1 location
Add TV targeting Remove TV targeting Ao Any gender
I ? Select the TV market you want to target. e AE:;;: underst
United States s Aano On all platforms
AnD On all carriers
WITH ADS SHOWN IN
|7 Add shows. + Users' timelines
[ Modern | or ’ Import multiple shows
Continuously Modern Marvels
I ” Rocko's Modern Life
Modern Dads
anoson
Marco Polo: A Very Modern Journey
| ? Add genres.
=
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= Twitter Ad Targeting

Browse and select behaviors X
No behaviors selected
Auto (DLX Auto powered by Polk) ) All of Demographics ~ All of Home ownership
CPG brands Charitable donor ) Home owner 9.83M
CPG BuyStyles ling type provided by Datalogix
CPG categories Family position ' Home renter 611.68K

provided by Datalogix

e
=

Lifestyles Occupation category
Retail brands Pet owner
Retail categories Political party affiliation
Seasonal Presence in household
Subscription services Spanish speaking
Travel Veteran in household
. [EEE e R s ]
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= Twitter Ad Targeting

Browse and select behaviors X
No behaviors selected
Auto (DLX Auto powered by Polk) 1 All of Lifestyles
CPG brands 7 Affluent baby boomers 4.01M
CPG BuyStyles provided by Datalogix
CPG categories 1 Auto enthusiasts 1.72M
provided by Datalogix
Demographics
) Big city moms 2.80M
Finance provided by Datalogix
" Business travelrs
Retail brands provided by Datalogix
Retail categories ") Corporate execs 3.09M
provided by Datalogix
Seasonal
| Corporate moms 1.45M
Subscription services provided by Datalogix
Travel ) Coupon users 1.51M
provided by Datalogix
" Deal seekers 3.33M
provided by Datalogix
O- T R,
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All campaigns v & Export

Across all fundlng sources
Try quick promote - an easier way to get your best Tweets in front of more users. Visit your Tweet activity dashboard to get started. 7
All objectives v Launched campaigns v @ Jan 26 - Feb 9, 2015 v
= Campaigns 44 9K 321 $269.98 95
IMPRESSIONS ENGAGEMENTS SPEND CONVERSIONS
= Tweets
D P‘af CarT |
5.0K
9 Locations
4.0K
d'? Demographics
3.0K
2.0K
1.0K
Jan 27 Jan 29 Jan 31 Feb 1 Feb3 Feb S Feb 7 Feb 8
Monday, February 2, 2015
Engagements Spend Conversions # Impressions 2,384 Filter campaigns by name
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" Twitter Best Practices

Use Twitter For:

» Getting articles, videos, reports in front of people
» Test variations to see what works best

» Drive traffic to your website

» B2B and B2C targeting

» Moderately detailed buyer persona targeting

» Somewhat mature re-marketing platform
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utting it All Together
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“ Developing a Strategy

Build Your Plan:

» Decide who you want to target

» Decide how you want to reach them

» Decide how you want to nurture them
» Decide how you want to convert them
» Decide how you want to encourage

them to buy
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‘ Build traffic by promoting blog posts,
videos, etc. to the right people (+SEQ) ,

fiAs g
A

f.

a Re-target those people with conversion-
based offers (webinars, downloads)

a Grow your CRM/database and facilitate
the sale through sales, e-commerce, etc.

(((

(@
(@
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— Sample Process

Program Scenario:

1. Publish career articles and promote to personas
2. Build custom audiences based on website visitors
3. Promote introductory informational career info
webinars to audiences based on interest
Encourage and track registrations with Lead Ads
Grow contact database with offers

Create email campaigns based on interest

Reach out with calls to prompt enrollments

N o Uk
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"= Best Practices

Running Your Campaigns:

» Experiment and test with creative, copy, etc.
» Look at the long game... create a system
* Run both timed and evergreen campaigns

“"'{"r,
R
A
a
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= Secrets of Advanced

SOCIAL MEDIA
Advertising .

!
®
. . ;
How to take your social media program to the next
level.

PRESENTED BY: MICHAEL REYNOLDS
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